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views of the Bridger Mountains and
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include sleeper sofa, microwave, mini-fridge,
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Guest Rooms

100% satisfaction guaranteed!

In-room coffee makers

In-room hair dryers

In-room irons and ironing boards

Free local phone calls

Free long-distance access with calling cards

Phones with data ports

Free cribs and roll-aways available

Enjoy the warmth and personal attention of a

small town inn only a few minutes away from

downtown Bozeman —and a few minutes more

away from the country’s best recreation—skiing,

sleigh rides, fishing & hunting, golf, mountain

biking, horseback riding, hiking, white water

rafting, and sight-seeing.

Bozeman’s
       Hampton InnBozeman’s
       Hampton Inn

“More Comforts

Than Home!”

Hospitality/Meeting Room

All-season Pool

Complimentary deluxe  breakfast

bar is served daily from 6 - 10 am in

our comfortable western-style eating area

with views of the beautiful Spanish Peaks.Conveniences

Free deluxe breakfast bar

Connecting guest rooms

Indoor pool and spa

On-site fitness facility

Free airport shuttle service

Free Bozeman Daily Chronicle

Free USA Today

Guest laundry

Laundry valet service

Winter auto plug-ins

Free tea and coffee-24 hours a day

Business Services

Hospitality / meeting room

Business center

Guest office services

Guest Rooms

Conveniences

Business Services
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was quite pleased to learn this year that I 
would be able to use InDesign for the American 

edition of the seventh—and �nal—book in the 
Harry Potter series, Harry Potter and the Deathly 
Hallows, even  though it would mean that I’d 
have to recreate the template and  translation 

tables that I had used on the prior three titles 
(which I had typeset using QuarkXPress).

Yes, I could have converted an old �le to 
get a head start, but, all the hoopla aside, this 
wasn’t that complicated a job. However, the �les 

that I’d eventually send to the printer needed to 
be pristine and worry-free, so starting from scratch 

was the way to go.
In this article, I’ll detail how I produced the book 

and which of InDesign CS2’s features I found the most 
useful. (InDesign CS3 wasn’t available when I began 
the project.) 

InDesign Features
One of the most challenging tasks when setting books 
such as those in the Harry Potter series is maintaining 
the color of the type on the page. This is because the 
type size tends to be a bit larger than optimal for the 
line length, the text is justi�ed, and there are a lot of 
short paragraphs (generally due to dialog). Throw 
in the need to hyphenate (or not) many yard-long 
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A Thoroughly Modern Magazine
InDesign Magazine is published six times a year 
as a PDF �le, not in print. You’ll love the electronic 
format—click on a URL, and Acrobat opens the page 
in your Web browser. Cut and paste complex code 
for scripts. You can even watch movies in the PDF!  
(See an example above.) It’s also quick and easy to 
search by keyword, author name, or type of article. 

Of course, you can always print out single pages 
or an entire issue if you prefer paper to monitor.

What Is InDesign Magazine?
We’re an independent magazine published by 
leading Web content provider CreativePro.com, 
with editorial direction by David Blatner. David is 
a best-selling author of Real World Adobe InDesign 
CS3  (Peachpit Press) and many other books. 
Because we’re not sponsored by Adobe, you can be 
sure the information is unbiased.  

An All-Star Cast
Some of the best names in the business write for 
InDesign Magazine. Here are a few of the writers 
you’ll see on our pages when you subscribe: 

Pariah Burke ❱
Diane Burns ❱
Scott Citron ❱
Sandee Cohen ❱
Anne-Marie Concepción ❱
John Cruise ❱
Rufus Deuchler ❱
Je� Gamet ❱
Claudia McCue ❱
Michael Murphy ❱
Russell Viers ❱
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For print projects that really pop, there’s

nothing like unusual inks or atypical papers. 

But before you jump into that 27-color job 

printed on foil gum wrappers, read this article 

to �nd out what to do—and what not to.

When you venture beyond the familiar territory of 
cyan, magenta, yellow, and black, a wide world of color 
possibilities opens up for you. Whether you’re striving 
for vibrance not attainable in  process colors, or you 
need to match a speci�c corporate color, spot colors 
greatly extend the rainbow of print. 

However, it’s not all rosy in the world of spot 
colors. You’ll �nd that some spot color inks require 
special handling because of the unique nature of their 
pigments, and that you may have to compromise a bit 
of brilliance in the name of longevity. 

And even plain old process colors can come to life 
when printed on specialty substrates, such as foil-
coated stock. But there are things to watch out for 
here, too, such as which types of ink print well on your 
chosen stock. In this article, I’ll explore the possibilities 
of these interesting inks and substrates, as well as 
issues to consider before you jump into something 
really adventurous.

C O N T E N T S «  P R E V I O U S  P A G E N E X T  P A G E  » F U L L  S C R E E N

Quiet on the set! For an article on specialty inks, we shot movies 
of the printed samples in action. A regular magazine couldn’t do 
justice to metallic ink samples, but a movie can.

InDesign is everywhere.  When the typesetter of the Harry 
Potter books switched from QuarkXPress to InDesign, he wrote 
this article on the process.

Take your InDesign 
knowledge to 
the next level
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Quick and Easy Photo Contact SheetsYes, this is still InDesign Magazine. �ere’s no need to use Photoshop 

to create automated contact sheets, picture packages, or photo albums. 

 With the help of Bridge, InDesign is a much better choice.

BY KEITH GILBERT

When you want to create photo contact sheets or picture packages,  

your probable instinct is to head for Photoshop. But while it does have  

a contact sheet command, Photoshop is hardly the best app for the job:  

It’s extremely slow when manipulating a lot of pictures; offers little control 

over captioning and none over margins; and the result is a series of large, 

individual Photoshop files. You’re much better off with a combination of 

InDesign and Bridge’s Create InDesign Contact Sheet command.
M A G A Z I N E  18 June | July 2007
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About CreativePro.comCreativePro.com, a division of PrintingForLess.com, is the complete 

online resource for creative professionals working in print and the 

Web. The site provides news, reviews, how-to features, and analysis 

from experts in the �elds of design, digital imaging, the business of 

publishing, and more. Visitors to www.creativepro.com also �nd the 

essential resources and services to help them get the job done—

from one-click stock photography and font searches to book and 

software purchases to on-line print ordering.About PrintingForLess.comPrintingForLess.com, Inc., is the leader in the sale of commercial 

printing over the Internet. PFL has pioneered a new category of 

business-to-business e-commerce by addressing an important  

niche within the printing industry. Recognized by Inc Magazine as 

one of the fastest growing private companies in the United States 

for several years in a row, PFL has received national press coverage in 

Forbes, People, and Inc. PFL serves more than 40,000 print customers.

Stay on Top of the Technology
Our how-tos, in-depth features, and quick tips help 

you make the most of the new features in the latest 

version of InDesign, CS3. But because we know that 

not everyone upgrades right away, we also include 

plenty of information for InDesign CS and CS2 users.

Be Inspired by Today’s Hot Designers
In every issue, we feature the work of top-notch 

graphic designers in the United States and abroad. 

You’ll see what your peers are up to and just what 

InDesign is capable of!

Subscribe Today for a Special Rate!
Sign up for a 2-year subscription (US$69) and we’ll 

send you all back issues of InDesign Magazine 

for free. Normally, buying the back issues would 

cost you more than $200, and there’s no better 

subscription rate than $69 for 12 issues.
To get this bargain, go to www.indesignmag.com/

purchase.php, choose the “2-year” option from the 

menu, and type the word “events” (no quotation 

marks) in the Promotional Code �eld.
If you’d rather stick with a one-year subscription, 

we’ll knock $20 o� the regular $59 price, so you’ll get 

one year for just $39. (No back issues, though!) 

Go to  www.indesignmag.com/purchase.php to 

get your subscription today. 

 A perfect match: One piece sent 
to reviewers and critics of The 
Tudors was sealed with a wax-like 
seal, an appropriate �ourish for a 
period show. On the other hand, 
pieces for Weeds re�ect a more, er, 
current aesthetic.
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InDepth: Table Design

Figure 5. Carefully placed Anchored Objects can transform table cells into interlocking shapes. In this example, a triangular shape is inserted as an anchored object before the text in each cell. By setting the color of the anchored object to the color of the preceding cell in the row, the e�ect appears 
seamless. 

decimals are best aligned to the right if they need to 

be understood relative to other numbers.
Aligning the text in one column to the right, then 

left-aligning the text in the very next column creates 

an almost “magnetic” attraction between those two 

pieces of information. It practically screams, “These 

things are joined at the hip, that’s how closely related 

they are!” Is that what you intended? Does that 

association work for or against understanding of the 

information? Justi�ed type reinforces the rigidity of 

the table cell and makes readers more aware of the 

constraints of the table grid, so �ush left or right is a 

better bet.

5) ANCHORED OBJECTS (Object > Anchored 

Object Options). Tables are, essentially, a grid of rows 

and columns, but you can downplay their rectangular 

nature with the e�ective placement of anchored 

objects to either break up the rigidity of the grid, or 

to “cheat” the appearance of irregularly shaped cells 

(Figure 5). These adornments should be subtle, and 

improve readers’ understanding of the information 

and indicate the direction in which they should scan 

and process it. Anchored Objects are also the way to 

place images in table cells. A picture really is worth a 

thousand words, and the eye is drawn more quickly to 

images than it is to words, so consider incorporating 

easily recognizable icons or other symbols into your 

table where they can do a better job (preferably in less 

space) than words.

6) PARAGRAPH AND CHARACTER STYLES  

(Type > Paragraph Styles or Type > Character Styles). 

While tables shouldn’t need a lot of styles, you’ll be 

most e�cient and consistent if you manage table text 

through InDesign’s styles.Be careful when varying the size, weight, and font 

of table text. Information should appear di�erently 

only when you want it be considered in a di�erent 

way (e.g., totals, averages, or references against which 

other information is compared). Table text is generally 

best presented slightly smaller (a few points, at most) 

than accompanying body text. The small blocks of text 

lend themselves well to condensed fonts, which might 

be less e�ective in body copy.
7) DISTRIBUTE COLUMNS EVENLY (Table > 

Distribute Columns Evenly). If six columns in a row 

contain the same type of information (e.g., �nancial 

�gures), their column widths should be consistent. 

Inconsistent column widths make certain information 

seem di�erent than what surrounds it. After adjusting 

columns on-the-�y, select columns of equal 

signi�cance and choose Distribute Columns Evenly 

from the Table menu, which divides the total width by 

the number of selected columns and re-assigns the 

M A G A Z I N E  19 August | September 2007

1 3

C O N T E N T S «  P R E V I O U S  P A G E N E X T  P A G E  »
F U L L  S C R E E N

InStep: Image Sandwich

5 The Vector SandwichClick OK. The result is two graphic frames, each 

containing the same image, each in perfect 

register (Figure 5). The top image has no background, 

so it appears transparent over the editable, vector text. 

The background image is still behind the text. Lock 

the top layer in the Layers palette so that you can’t 

accidentally move (or even select) that “�oating head.”

Option/Alt-drag the small colored square proxy icon 

in the Layers palette to the new frame. (Option/Alt 

tells InDesign to duplicate the frame on the new 

layer rather than just place it on that layer.)4 Turn O� the BackgroundRemember that this image is a PSD �le with 

two layers (the original image and the “�oating 

head”), and that we can turn layers on and o� in PSD 

�les. In this case, we want to select the duplicate 

image and choose Object > Object Layer Options 

(Figure 4). Then turn o� the Background layer and 

set the When Updating Link pop-up menu to Keep 

Layer Visibility Overrides. (That way, if you later 

make a change to the Photoshop �le, InDesign 

maintains your changes to this dialog box.)

3 Duplicate Your ImageBack in InDesign, create a new layer and 
duplicate the image to that layer. To do this, 

you can copy the frame, select the layer, and choose 

Edit > Paste in Place (Command-Option-Shift-

V/Ctrl-Alt-Shift-V). Or, after selecting the frame, 

Figure 3: The duplicate created by copying the selection to a new 

layer in Photoshop.

Figure 4: Turning o� the background layer for the duplicate image 

hides everything but the boy’s head.

Figure 5: The vector text is sandwiched between two images.
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How do you like to learn? Some of our articles walk you 

through a speci�c project step-by-step; others give you a lot of 

information on one subject, such as designing tables.

Who’s Using InDesign and How? If you watch the Showtime 

channel, you may recognize some of the actors above. 

Showtime’s in-house design group using InDesign to produce a 

huge range of promotional materials for the channel. 

M A G A Z I N E  
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was quite pleased to learn this year that I 
would be able to use InDesign for the American 

edition of the seventh—and �nal—book in the 
Harry Potter series, Harry Potter and the Deathly 
Hallows, even  though it would mean that I’d 
have to recreate the template and  translation 

tables that I had used on the prior three titles 
(which I had typeset using QuarkXPress).

Yes, I could have converted an old �le to 
get a head start, but, all the hoopla aside, this 
wasn’t that complicated a job. However, the �les 

that I’d eventually send to the printer needed to 
be pristine and worry-free, so starting from scratch 

was the way to go.
In this article, I’ll detail how I produced the book 

and which of InDesign CS2’s features I found the most 
useful. (InDesign CS3 wasn’t available when I began 
the project.) 

InDesign Features
One of the most challenging tasks when setting books 
such as those in the Harry Potter series is maintaining 
the color of the type on the page. This is because the 
type size tends to be a bit larger than optimal for the 
line length, the text is justi�ed, and there are a lot of 
short paragraphs (generally due to dialog). Throw 
in the need to hyphenate (or not) many yard-long 
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A Thoroughly Modern Magazine
InDesign Magazine is published six times a year 
as a PDF �le, not in print. You’ll love the electronic 
format—click on a URL, and Acrobat opens the page 
in your Web browser. Cut and paste complex code 
for scripts. You can even watch movies in the PDF!  
(See an example above.) It’s also quick and easy to 
search by keyword, author name, or type of article. 

Of course, you can always print out single pages 
or an entire issue if you prefer paper to monitor.

What Is InDesign Magazine?
We’re an independent magazine published by 
leading Web content provider CreativePro.com, 
with editorial direction by David Blatner. David is 
a best-selling author of Real World Adobe InDesign 
CS3  (Peachpit Press) and many other books. 
Because we’re not sponsored by Adobe, you can be 
sure the information is unbiased.  

An All-Star Cast
Some of the best names in the business write for 
InDesign Magazine. Here are a few of the writers 
you’ll see on our pages when you subscribe: 

Pariah Burke ❱
Diane Burns ❱
Scott Citron ❱
Sandee Cohen ❱
Anne-Marie Concepción ❱
John Cruise ❱
Rufus Deuchler ❱
Je� Gamet ❱
Claudia McCue ❱
Michael Murphy ❱
Russell Viers ❱
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For print projects that really pop, there’s

nothing like unusual inks or atypical papers. 

But before you jump into that 27-color job 

printed on foil gum wrappers, read this article 

to �nd out what to do—and what not to.

When you venture beyond the familiar territory of 
cyan, magenta, yellow, and black, a wide world of color 
possibilities opens up for you. Whether you’re striving 
for vibrance not attainable in  process colors, or you 
need to match a speci�c corporate color, spot colors 
greatly extend the rainbow of print. 

However, it’s not all rosy in the world of spot 
colors. You’ll �nd that some spot color inks require 
special handling because of the unique nature of their 
pigments, and that you may have to compromise a bit 
of brilliance in the name of longevity. 

And even plain old process colors can come to life 
when printed on specialty substrates, such as foil-
coated stock. But there are things to watch out for 
here, too, such as which types of ink print well on your 
chosen stock. In this article, I’ll explore the possibilities 
of these interesting inks and substrates, as well as 
issues to consider before you jump into something 
really adventurous.
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Quiet on the set! For an article on specialty inks, we shot movies 
of the printed samples in action. A regular magazine couldn’t do 
justice to metallic ink samples, but a movie can.

InDesign is everywhere.  When the typesetter of the Harry 
Potter books switched from QuarkXPress to InDesign, he wrote 
this article on the process.

Take your InDesign 
knowledge to 
the next level
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Monitor Calibration:  Ink vs. Light

The RGB color space uses Red (R), Green (G), and Blue (B) light in different 

combinations to display color on your computer monitor.  Printing presses 

print with ink instead of light, and therefore produce a 

different range of color.  Because of this, it is necessary 

to convert all RGB colors to the 4-color printing process, 

also called CMYK.  During this transition, colors may 

shift in shade, vibrancy or mood.

What you see on your screen or desktop printer may not match high-

quality commercial printing.  Calibrating your monitor to our presses 

will give you a better way to foresee the final outcome.  Use the image 

below, the swatches to the right, and our online instructions to 

calibrate your monitor:

www.printingforless.com/calibration.html
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Color Shift Example

RGB              CMYK

Getting the Color You Want

on Uncoated Paper Stock

This guide was printed on a Heidelberg commercial offset printing press using the 4-color, CMYK printing process  

on 100# uncoated Cougar Cover stock. It is the stock we use for business cards and similar products.  

Monitor Calibration:  Ink vs. Light

The RGB color space uses Red (R), Green (G), and Blue (B) light in different 

combinations to display color on your computer monitor.  Printing presses 

print with ink instead of light, and therefore produce a 

different range of color.  Because of this, it is necessary 

to convert all RGB colors to the 4-color printing process, 

also called CMYK.  During this transition, colors may 

shift in shade, vibrancy or mood.

What you see on your screen or desktop printer may not match high-

quality commercial printing.  Calibrating your monitor to our presses 

will give you a better way to foresee the final outcome.  Use the image 

below, the swatches to the right, and our online instructions to 

calibrate your monitor:

www.printingforless.com/calibration.html

©
 D

en
ni

s 
J. 

Cw
id

ak

Color Shift Example

RGB              CMYK

Getting the Color You Want

on Uncoated Paper Stock

This guide was printed on a Heidelberg commercial offset printing press using the 4-color, CMYK printing process  

on 100# uncoated Cougar Cover stock. It is the stock we use for business cards and similar products.  

Monitor Calibration:  Ink vs. Light

The RGB color space uses Red (R), Green (G), and Blue (B) light in different 

combinations to display color on your computer monitor.  Printing presses 

print with ink instead of light, and therefore produce a 

different range of color.  Because of this, it is necessary 

to convert all RGB colors to the 4-color printing process, 

also called CMYK.  During this transition, colors may 

shift in shade, vibrancy or mood.

What you see on your screen or desktop printer may not match high-

quality commercial printing.  Calibrating your monitor to our presses 

will give you a better way to foresee the final outcome.  Use the image 

below, the swatches to the right, and our online instructions to 

calibrate your monitor:

www.printingforless.com/calibration.html
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Color Shift Example

RGB              CMYK

Getting the Color You Want

on Uncoated Paper Stock

This guide was printed on a Heidelberg commercial offset printing press using the 4-color, CMYK printing process  

on 100# uncoated Cougar Cover stock. It is the stock we use for business cards and similar products.  
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Uncoated Cover Stock

Version 10/07

Half then Trifold

Fold Template Instructions

Downloadable Templates

Close Window

Have a question or want us  
to do it for you? Give us a call. 

1.800.930.6040



Instructions for preparing your artwork

If you have one of the software programs listed, click on the link at the bottom of the left column below.

If you are not working with one of the programs listed, click on the link at the bottom of the right column below.

Microsoft Publisher
Quark XPress

Adobe InDesign
Adobe Illustrator

CorelDraw
Adobe PhotoShop

Click Here for Instructions

All Other Programs

Click Here for Instructions



Instructions for laying out your artwork

First you will need the template. Click Here to go to our Template Downloads Page. You will be able to down-
load the appropriate template to your hard drive. Follow these initial instructions below for the program you 
will be using, then go to the General Instructions to add your artwork.

For each of these programs you will need to set up your page size to include bleed. The page size you will need 
to create  is .25” larger in width and height than the finished product. You can use this chart as a reference: 	

Microsoft Publisher 1. Under File menu select new
2. Under File menu go to Page Setup
3. Choose Publication Type as Custom
4. Define the page size as .25" larger in width and 
height than the finished product (for example: 8.75 x 
11.25 for an 8.5 x 11)
5. Under Insert menu choose Picture -- From File 
select the template you downloaded
6. Click Insert
7. Go to General Instructions below

Quark XPress 1. Under the File menu select New -- Document
2. Enter the page size as Custom. Enter the dimen-
sions as .25" larger in Width and Height than the 
finished product (for example: 8.75 x 11.25 for an 
8.5 x 11)
3. Click OK
4. Make a Rectangular Picture Box .25" larger in 
Width and Height than the finished product. Use 
the Show Measurements tool found under the View 
menu to be sure the box is the right size and that the 
origin is at: X: 0 and Y:0
5. Under the File menu, choose Get Picture
6. Select the template you downloaded
7. Click Open
8. Go to General Instructions below

If finished size is:	 Then your page size will be: 
	 8.5 x 11		  8.75 x 11.25
	 8.5 x 14		  8.75 x 14.25
	 11 x 17			  11.25 x 17.25
	 11 x 25.5		  11.25 x 25.75



Adobe Illustrator 1. Open the template in Illustrator
2. Go to General Instructions Below

Adobe PhotoShop 1. Open the template in PhotoShop. In the “Raster-
ize Generic EPS Format” window enter the fol-
lowing size:  .25" larger in Width and Height than 
the finished product (for example: 8.75 x 11.25 for 
an 8.5 x 11).  Resolution 300 – 350 Mode: CMYK 
Color
2. In your layers palette, lock the layer that has the 
template on it. You will need to lay out your artwork 
on other layers as the template needs to be removed 
when the file is printed
3. Go to General Instructions Below

CorelDraw 1. Open the template in CorelDraw
2. Go to General Instructions Below

Adobe InDesign 1. Under the File menu select New -- Document
2. Set the number of pages to 1. Turn off Facing 
Pages. Set the page size to Custom Dimensions: .25" 
larger in width and height than the finished product 
(for example: 8.75 x 11.25 for an 8.5 x 11)
Set the margins at: Top and bottom 0" Left & Right 
0"
3. Click OK
4. Under the File menu select Place
5. Select the template you downloaded
6. Click Open
7. Position the place icon over the top left corner of 
the page and click
8. If the transform palette not already open, under 
Window choose Transform Palette
9. Make sure the template is selected and use the 
transform palette to verify that the top left corner is 
at X: 0 and Y: 0
10. Go to General Instructions Below



General Instructions

Figure 1

After you have a screen that 
looks similar to Figure 1, 
continue with the following 
steps:

•  As you work, try not to 
move or change the elements 
in the template.

•  If the program you are 
working in has layers, it is 
best to keep the template 
layer locked.

•  If the program you are 
working in can lock objects, 
lock all the elements of the 
template.

•  The pink lines indicate 
where the Brochure will be cut out (dotted) or folded (solid). 
The outer most solid pink lines indicate where bleeds should 
extend.

•  None of the pink and blue elements will print. 

• When you are done laying out your artwork, move the tem-
plate to the top layer.



General Instructions continued...

•  Begin laying out your 
artwork.

•  Remember to include 
bleeds, if necessary.

•  Leave 1/8" “Safe” zone 
from trim (blue line).

•  For more information 
about “Safe Zones”  
Click Here
While this is for business 
cards, the principle is the 
same for any product we 
print.

Congratulations, your Brochure is now ready! 
Place your order today and they can be ready to ship in 
4 business days!

When your files are ready, you can place your order here: 
	 For 8.5 x 11 Brochures Click Here
	 For 8.5 x 14 Brochures Click Here
	 For 11 x 17 Brochures Click Here
	 For 11 x 25.5 Brochures Click Here

or if you have already placed your order, you can now upload your files to: Click Here

Have your order number handy and upload the native files. It is especially important with  
Photoshop to send the Layered Photoshop file.

http://www.printingforless.com/Business-Card-Specifications.html
https://www.printingforless.com/brochureseight.html
https://www.printingforless.com/brochuresfourteen.html
https://www.printingforless.com/brochureseleven.html
https://www.printingforless.com/brochurestwentyfive.html
https://www.printingforless.com/fileupload.html



