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Your Online Presence is Critical! 

 97% of today’s consumers use internet to 
research products/services in local area 
 
Online research tools used: consumers use nearly 8 

different media sources 
–  90% use search engines  
–  Business websites 
–  Blogs 
–  Google Places 
–  Online product/service reviews 

 
 



Local Businesses Play Catch-Up 

SMB media jumps 
from 3.1 in 2009 
to 4.6 in 2010 



Good News: Still Buying In-Store 

Online Sales: 
Less than 5% of 
total retail sales 
 

Touch & Feel:  
Still a necessity for the 
bulk of consumers 
 

Usability is Key: 
How efficiently users can 
get what they need when 
they visit your website 



Key Elements 

•  User centric design 
•  Mobile friendly 
•  Easy to navigate 
•  Integrate with your other 

media (FB, Twitter, Email 
and off-line) 

 

•  Build for SEO 
•  Fix your page titles 
•  Claim your listings 
•  Add content with more 

pages and video 

Usability Search 



What Makes a Website Profitable? 

Focus on website’s purpose:  
•  Selling products or services 
•  Providing information  
 
 



What Users Want 



Who Is Your Website For? 

theoatmeal.com/comics/restaurant_website 



KISS Your Visitors 

•  Puts the visitor first: 

–  Ability to search quickly 
–  Obvious Call-to-Action 
–  Clean and clear website navigation 
–  Build a website that builds lifelong customers 
–  Interactive and engaging for the user 

 



User Friendly Websites 

•  Intuitive Navigation 
•  No Flash or Music 
•  Be Mobile Friendly 



Be Mobile-Friendly 

By 2012  
42% of web-
users will be 
mobile 



Your Flash Page on an iPad 

•  Looks cool in the presentation 
•  Designers love it (its expensive) 
•  Designer required to update 



“Flash” is Slow 



Kill the Music 

www.webpagesthatsuck.com/mysterymeatnavigation00.html 

Most clicked buttons on the site 



Make the Navigation Easy! 

 “You know, it has been to easy to find 
products/information on our web site. I 
think it's time we made it difficult for our 
visitors. They won't mind.” 

www.websitesthatsuck.com  



Navigation Disasters 

-- Are you kidding? 
www.webpagesthatsuck.com/mysterymeatnavigation00.html 



Simplicity! 

•  Simple navigation bar 
•  Useful labels  
•  Smooth workflow  
•  Clear visual hierarchy 



SEO – Search Engine Optimization 

•  Process of making a website accessible to 
search engines, relevant and easy to find 
for your target audience 

•  Good SEO helps a website gain top 
positioning for relevant words and 
phrases, increasing your exposure to more 
of the right consumers - relative to other 
businesses 



How Search Works 

 
 

Day Spa Hartsdale 

content location 

Page Rank 

Index 



Optimize Your Website for SEO 

Make it easy for this guy 

– Add fresh content weekly  
– Fix your page titles  
– Claim your directory listings 
– Consider adding video 

 



Keep it Fresh! 

   
 
 
 
 

  
 

 
 
 
 
 
 
 
 
 

   
 
 
 
 

  
 

 
 
 
 
 
 
 
 
 



Fix Your Page Titles 



Fix Your Page Titles 



Claim Your Listing 



Video is Big! 

•  Fastest growing 
medium in 
history 

•  #2 overall search 
engine (larger 
than Yahoo or 
Bing)  

•  52% of people 
take action from 
online videos 



Challenges With Generic Searches 



SEO Value of YouTube Videos 

Becomes part of your search results 
 



The Marketing Power of Video 

•  Keep your video short: less than 2-minutes 
•  Overall play rate is 16.9%, but for a new visitor it’s 30% 

http://blog.kissmetrics.com/how-to-increase-viewership 

 



Creating Video is EASY! 

•  Create a channel on YouTube 
•  Sophisticated equipment is not required 
•  Keep the video short and personal 
•  Use specific description and tags 
 

 Example:  http://youtu.be/OyCKAXGgmdY 



 
Incorporate Traditional and Online 

Marketing Strategy 
 •  Consider QR codes for events, products, listings 

–  Postcards 
–  Flyers 
–  Signage 
–  Business Cards 



14 M Americans Scanned in 2011 



Creative Ways to Drive Traffic 

Build client lists & increase conversions! 
 •  Reward customer loyalty - Promotions, 

Events, Coupons, Sweepstakes, etc. 
•  Example: Go to PFL website, receive 20% 

discount on your next order using referral 
code # WEB20 

 



Create Loyalty and Build Your List 



Sample Event on Website 



Example Event 



Post to Twitter and Facebook 



Example Facebook Post 



Example Email 



Integrate Website, Social Media,  
Email and Print Marketing 



Measure Results and Adapt 



Complete Website Service 

PFL Dynamic Websites 

Ø  Beautiful designs and experience 
Ø  Search Engine Optimized 
Ø  Content management 
Ø  Easy to update and manage 
Ø  Facebook, Twitter and email built in 
Ø  Events / Promotions display 
Ø  Mobile friendly animation 
Ø  Expert US-based customer support 
  

 
 

 



Special Offers 

 
 

Theme Based Website Package – $399 (reg. $499) 
 
Custom Website Package –  $1,299 (reg. $1,499) 
 
Custom Website with animation – $2,299 (reg. $2,499) 
 
Email us: onlineservices@printingforless.com 
Phone us: 800-924-2031                                

 
Offer expires August 31st, 2011 



Questions & Answers 

Inquire through webinar “Chat” feature 
 

Additional questions can addressed to: 
 
onlineservices@printingforless.com 
 
Or call: 800-924-2031 
 

  
Webinar recording will be made available to attendees by email. 

 


